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FanCompass to Speak at Michigan Sports Business Conference  
Director of Fan Insights & Innovation to Address Analytics of Fan Engagement 

 
October 17, 2018 (San Rafael, CA) – FanCompass will join the prestigious 
Michigan Sports Business Conference as a speaker on Friday, October 18.  
Director of Fan Insights and Innovation, Ryan Breuner, will participate 
on the “Analytics of Fan Engagement” panel joined by industry leaders from 
SeatGeek and the National Hockey League. Breuner will be sharing insights and best 
practices on the current state of big data and privacy, content strategy, and 
analytics. The panel will also explore the future of the industry and the rise of new 
opportunities in eSports.  
 
Breuner works hand-in-hand with FanCompass teams including City Football Group 
(Manchester City and New York City Football Club), Liverpool Football Club, 
Syracuse University and the Cleveland Browns to develop customized digital 
content strategies to connect teams with fans in creative ways, while simultaneously 
driving data collection and ROI.  
 
“It is an honor for FanCompass to share the stage with this esteemed group of sports 
professionals,” said Breuner. “This event offers incredible learning and networking 
opportunities, and I am inspired to interact with participating students, who will be 
the future leaders of the sports industry.” 
 
FanCompass has a longstanding relationship with the University of Michigan and the 
Sports Business Conference.  Dorothy Goldstein-Stahl, who is a former FanCompass 
intern, current University of Michigan student, and the Industry Professional 
Marketing Manager for the conference, said that, “I know firsthand that FanCompass 
is an industry leader, so they were a natural fit for this panel. The Michigan Sports 



Business conference is grateful for the company’s commitment to the future of the 
industry.”  
 
 
About FanCompass  
Headquartered in San Rafael, Calif., the company was founded in 2009 as GAGA 
Sports and re-launched in 2016 as FanCompass, the premier digital destination for 
sponsored fan engagement. The white-labeled platform seamlessly integrates into 
customers’ tech stacks, powering a suite of engagement products to attract fans and 
sponsors alike. Rights-holders activate their current sponsors and work with 
FanCompass in-house sales experts to generate new revenue from incremental 
non-competing digital partnership opportunities. The technology ultimately 
generates qualified leads for marketing, ticket sales and partner sponsors, while 
providing infinite digital inventory for sponsors and properties alike to achieve 
maximum ROI for all involved. Not only does the proprietary technology help clubs 
navigate the increasingly complex process of creating successful online fan 
experiences, but also teams can now convert those experiences into sustainable 
revenue streams. FanCompass currently works with properties across 14 global 
leagues and its product is translated into more than 15 languages. Among their 
partners are teams in the National Football League, the National Basketball 
Association, the National Collegiate Athletic Association, and both the Premier 
League and Major League Soccer and Minor League Baseball. For more information, 
visit fancompass.com.  
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