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FANCOMPASS EXPANDS PARTNER ROSTER WITH  

ON DEMAND ACTIVATIONS 
    

SAN RAFAEL, Calif. (July 25, 2018)—FanCompass, the global leader in lead generation for brands and sports 

properties, has launched On Demand Activations with the Rugby World Cup Sevens, Professional Fighters League,  El 

Paso USL Expansion Team, Fort Wayne TinCaps, and TOCA Football.  Choosing from FanCompass fan activation products 

including Enter-to-Win, Polls, Trivia, CheckIn, and StatPick, singular activations enable properties to generate leads for 

sponsors, ticket sales or fan marketing with immediate turnaround and minimal investment.  

 

 In an effort to generate local ticket leads for the 2018 Rugby World Cup Sevens  in a new host country, World 

Cup Rugby activated an enter-to-win campaign offering a high value 3-day pass and player signed match ball.  Held at 

San Francisco’s AT&T Park on July 20-22nd, this was the seventh edition of the three day, 84-match tournament, but the 

first time the United States played host to the 29 countries convening to win a World Cup.  Through boosted posts on 

Facebook, enthusiasts were enticed to register on the platform driving a 56% opt-in rate for ticket purchase interest. 

 

The Professional Fighters League partnership marks FanCompass’ first foray into professional fighting. Recently 

launching their inaugural season, PFL focused on generating ticket leads for upcoming fights through the end of the year 

with an enter-to-win campaign offering fans the chance to win two tickets to a fight of their choice. The PFL, the first 

MMA organization with a point-based regular season and a bracket-style postseason, has 72 fighters in six weight classes 

each fighting for a $1 million cash prize.  

 

The El Paso United Soccer League Expansion Team partnered with FanCompass to grow their regional brand 

awareness and build a future prospect database for ticket revenue from both season and single game sales. To better 

engage fans and create a sense of team loyalty, El Paso USL launched a “Name The Team” campaign in which fans could 

win two season tickets, two official jerseys, and a picture with the team in return for submitting their team name idea. 

Over 1,400 team names were submitted through the FanCompass platform and fans can now vote on the five finalists: 

Estrellas, Lagartos, Locomotives, Stars, Tejanos.  

 

The Fort Wayne TinCaps, Class A minor league affiliate of the San Diego Padres, generated regional fan leads for 

national hotel sponsor by activating around an away out-of-state game.  As part of the Memorial Day Weekend 

Giveaway campaign, fans could register and enter for a chance to win an overnight stay at the Radisson Hotel at the 

Capitol in Lansing, Michigan, four tickets to the game versus the Lansing Lugnuts, plus four tickets to the Lansing Zoo. 

The high value sponsored promotion generated a 66% opt-in rate, which greatly contributed to the TipCaps marketing 

and ticket sales database.  
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Aiming to increase lead generation for their Southern California training centers, TOCA Football recently 

concluded an enter-to-win campaign which offered the opportunity to win a free month of training at one of two local 

training facilities. Promoted through targeted Facebook ads, the FanCompass activation generated an 81% opt-in rate. 

TOCA, a soccer training technology, utilizes a “small ball philosophy” to develop players’ first touch and improve 

technical skills. They are currently the official training partner of several domestic and international soccer clubs, 

including the Los Angeles Galaxy, New York City FC, Colorado Rapids, and Queens Park Rangers. 
 

 
About FanCompass 

Headquartered in San Rafael, Calif., the company was founded in 2009 as GAGA Sports and re-launched in 2016 as FanCompass, the 

premier digital destination for sponsored fan engagement.  The white-labeled platform seamlessly integrates into customers’ tech 

stacks, powering a suite of engagement products to attract fans and sponsors alike. Rights-holders activate their current sponsors 

and work with FanCompass in-house sales experts to generate new revenue from incremental non-competing digital partnership 

opportunities.  The technology ultimately generates qualified leads for marketing, ticket sales and partner sponsors, while providing 

infinite digital inventory for sponsors and properties alike to achieve maximum ROI for all involved. Not only does the proprietary 

technology help clubs navigate the increasingly complex process of creating successful online fan experiences, but also teams can 

now convert those experiences into sustainable revenue streams.  FanCompass currently works with properties across 14 global 

leagues and its product is translated into more than 15 languages. Among their partners are teams in the National Football League, 

the National Basketball Association, the National Collegiate Athletic Association, and both the Premier League and Major League 

Soccer, Minor League Baseball, and Motorsports. For more information, visit fancompass.com. 
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