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FANCOMPASS ANNOUNCES THREE-YEAR AGREEMENT WITH  

SYRACUSE ATHLETICS 
  

ACC School Enters Technology Partnership with Premier 

Digital Destination for Sponsored Fan Engagement 
  

SAN RAFAEL, Calif. (Dec. 10, 2017)— Syracuse University Athletics, a powerhouse program that has 

produced national championship teams and legendary All-Americans the likes of Jim Brown, Ernie Davis and 

Carmelo Anthony during its 147-year history, has entered into a three-year marketing agreement with technology 

partner FanCompass, Inc., the premier digital destination for sponsored fan engagement. 

  

The Orange becomes the latest sports organization to embrace the FanCompass platforms.  The San Rafael, 

Calif.-based company currently works with teams in 11 professional sports leagues from across the globe and is 

translated into more than 15 languages.  Among its partners are franchises in the National Football League, the 

National Basketball Association, both the Premier League and Major League Soccer, Minor League Baseball and the 

National Collegiate Athletic Association. 

  

“Syracuse athletics has an impressive national following and our new partnership will only enhance the 

school’s relationship with its broad fan base,” said Jamie Pardi, co-founder and CEO of FanCompass.  “Sports 

organizations are looking for new ways to digitally activate brand partners through exciting engagement products, 

while also gaining a better understanding of their fans. We want to welcome Syracuse to our expanding list of 

clients and particularly thank Anthony Di Fino and Chris Fuller for enlisting our services.  We believe it will be a very 

fruitful relationship for both parties.” 

  

"Syracuse athletics has a very loyal alumni and avid fan base,” said Di Fino, associate athletics director, 

business development. “Among our top priorities are driving home game attendance and tailoring our digital 

communication to the likes and interests of our fans.  We consider FanCompass and its technologies to be the 

perfect partner to collect vital data, learn more about our customers and drive traffic to both our social channels 

and on-campus venues.” 

  

The FanCompass-powered digital destination on the Syracuse website can be found at 

http://contests.cuse.com. 

mailto:bobrosepr@gmail.com


About Syracuse Athletics 

Syracuse University, which fields 20 sports teams (12 women, 8 men), is a member of NCAA Division 1 and the Atlantic Coast 

Conference (ACC).  The Orange joined the ACC in 2014 after competing in the Big East Conference for several years.  Syracuse 

athletics dates back to 1870, when the baseball program was established.  The school’s first intercollegiate football game was 

staged in 1889.  Syracuse has won 15 NCAA team championships in its history, led by the Orange’s legendary men’s lacrosse 

program, which has claimed 10 titles. 

  

About FanCompass 

Headquartered in San Rafael, Calif, the company was founded in 2009 as GAGA Sports and re-launched in 2016 as FanCompass, 

the premier digital destination for sponsored fan engagement.  The white-labeled platform seamlessly integrates into 

customers’ tech stacks,  powering a suite of engagement products to attract fans and sponsors alike.  Rights-holders activate 

their current sponsors and work with FanCompass in-house sales experts to generate incremental revenue from new 

non-competing digital partnership opportunities.  The technology ultimately builds out robust fan databases, generates quality 

sales leads, and provides infinite digital sponsorship inventory to achieve maximum ROI for all involved. Not only does the 

proprietary technology help clubs navigate the increasingly complex process of creating successful online fan experiences, but 

also teams can now convert those experiences into sustainable revenue streams.  FanCompass currently works with properties 

across 11 global leagues and its product is translated into more than 15 languages.  Among their partners are teams in the 

National Football League, the National Basketball Association, the National Collegiate Athletic Association, and both the 

Premier League and Major League Soccer and Minor League Baseball.  For more information, visit fancompass.com. 
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