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A HOLIDAY SPIRIT:  FANCOMPASS TEAMS WITH PARTNERS FOR SPECIAL DIGITAL 

FAN PROMOTIONS 
  

Dinner with Syracuse’s Jim Boeheim, NYC FC’s Star Wars T-Shirts, 

Golf with Browns’ Alums, Liverpool FC’s Signed Jersey Among Unique Prizes 
  

SAN RAFAEL, Calif. (Dec. 18, 2017)— When Jamie Pardi was a young boy, he dreamt of Santa 

delivering a new football jersey under his family’s Christmas tree. 

  

“I was a big Pittsburgh Steelers fan and my favorite player was Franco Harris,” recalled Pardi. 

“Even during the offseason, I constantly thought of the Steelers and No. 32.” 

  

Much to his delight, a package wrapped in shiny gold paper was spotted under the tree when 

little Jamie awoke on Christmas morning.  Like so many of his sports heroes like Franco Harris, Santa had 

come through in the clutch. 

  

“It was a real sweet jersey with Franco’s signature,” said Pardi.  “Steelers, baby!  It made my 

Christmas.” 

  

Fast forward some 40 years and it’s Pardi who’s on the other end of the equation.  As 

co-founder and CEO of FanCompass, Inc.—an emerging force in the sports universe as the premier 

digital destination for sponsored fan engagement—he has partnered with professional and college 

organizations in 11 different leagues and this month is high season for fans getting into the holiday spirit 

for their teams. 

  

During these holidays, FanCompass has collaborated with teams in featuring many creative and 

fun promotions on team websites.  Some of the better ones include: 

  

· Fans of Syracuse athletics can enter to win two VIP courtside seats to an Orange basketball 

game or a rare dinner with Hall of Fame basketball coach Jim Boeheim. 



· NYC Football Club is offering such holiday gifts as Star Wars t-shirts and scarves, and “swag 

bags” that can be won through answering team trivia questions. 

  

· The Cleveland Browns feature many once-in-a-lifetime prizes on their FanCompass website 

portal.  They include a VIP game day experience, dining at the team’s training facility, golf with former 

star players or lunch with a Browns’ lineman and facility tour.  In addition, fans can nominate a worthy 

area high school to receive new football helmets, or send the club Browns baby photos to exhibit. 

  

· In their “Rapids Prize Zone,” the MLS Colorado Rapids offer their fans a chance to win player 

jerseys or hoodies. 

  

· The Pacific Coast League’s Fresno Grizzlies encourage their fans to enter to win holiday packs, 

which include game tickets, a Grizzlies cap, official PCL baseball and $25 gift cards for the team store. 

  

· El Paso’s Triple-A baseball Chihuahuas are promoting their Winterfest event and a ballpark 

brunch, as well as a San Diego Padres/Chihuahuas Gift Pack. 

  

· Across the pond, Liverpool FC’s supporters can enter to win a signed jersey or team 

autographed ball, while Sunderland AFC offers its fans a chance to score a match-worn player jersey or 

VIP passes to their exclusive stadium bar. 

  
  

About FanCompass 

Headquartered in San Rafael, Calif, the company was founded in 2009 as GAGA Sports and re-launched in 2016 as 

FanCompass, the premier digital destination for sponsored fan engagement.  The white-labeled platform 

seamlessly integrates into customers’ tech stacks, powering a suite of engagement products to attract fans and 

sponsors alike. Rights-holders activate their current sponsors and work with FanCompass in-house sales experts to 

generate incremental revenue from new non-competing digital partnership opportunities.  The technology 

ultimately builds out robust fan databases, generates quality sales leads, and provides infinite digital sponsorship 

inventory to achieve maximum ROI for all involved. Not only does the proprietary technology help clubs navigate 

the increasingly complex process of creating successful online fan experiences, but also teams can now convert 

those experiences into sustainable revenue streams.  FanCompass currently works with properties across 11 global 

leagues and its product is translated into more than 15 languages.  Among their partners are teams in the National 

Football League, the National Basketball Association, the National Collegiate Athletic Association, and both the 

Premier League and Major League Soccer and Minor League Baseball.  For more information, visit 

fancompass.com. 
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