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FANCOMPASS ANNOUNCES THREE-YEAR AGREEMENT WITH  

THE CLEVELAND BROWNS  
 

NFL Franchise Enters Technology Partnership with Premier Digital Destination 
for Sponsored Fan Engagement  

 
 
SAN RAFAEL, Calif. (Nov. 13, 2017)—The Cleveland Browns, one of the National Football League’s storied 

franchises, have entered into a three year partnership agreement with technology provider FanCompass, Inc., 
the premier digital destination for sponsored fan engagement.  

 
The Browns become the latest sports organization to embrace the FanCompass platform.  The San 

Rafael, Calif.-based company currently works with teams in 11 professional sports leagues from across the globe 
and its product is translated into more than 15 languages.  Among their partners are franchises in the National 
Football League, the National Basketball Association, both the Premier League and Major League Soccer, Minor 
League Baseball and the National Collegiate Athletic Association. 

 
“We are delighted to welcome the Cleveland Browns to our growing list of clients,” said Jamie Pardi, 

co-founder and CEO of FanCompass.  “Sports organizations are looking for new ways to digitally activate brand 
partners through exciting engagement products, while also gaining a better understanding of their fans. We 
would like to thank Jeremy Zimmer and the Browns for placing their trust in us.  We already see strong results 
and look forward to a mutually beneficial relationship.” 

 
In related news, FanCompass also announced today that the NFL Browns’ agreement will mark the first 

time the company will partner with mobile and tablet app company YinzCam on a single sign-on integration 
where fans have one login and password to access multiple areas of the NFL team’s website, www.browns.com 
and official mobile app. 

 
YinzCam develops mobile and tablet apps that are in the hands of millions of sports fans in the country, 

allowing them to stay in touch with the favorite teams 24x7x365, by providing fans with real-time stats, 
multimedia, streaming radio, social-media and much more.  

 
 “The Cleveland Browns are always searching for cutting-edge technology that will bring our fans closer 

to the team and also provide new digital sponsorship opportunities,” said Jeremy Zimmer,  the Browns’ senior 
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director, digital media.  “FanCompass’ track record is quite impressive and we felt their services can benefit us in 
many areas of fan loyalty and engagement.” 
 

The FanCompass-powered digital destination on the Browns’ website can be found at 
https://promotions.clevelandbrowns.com/.  

 
 
About the Cleveland Browns 
The Cleveland Browns are an equal opportunity employer committed to providing a competitive and championship caliber 
team on the field while also enriching the Northeast Ohio community. The Browns support numerous charitable and 
community related initiatives, and the Cleveland Browns Foundation - founded as the philanthropic arm of the franchise in 
1998, surpassed $1 million dollars in donations in the spring of 2003. The Cleveland Browns originated in 1946 and are one 
of the National Football League's most historic franchises. The Browns have 15 former players enshrined in the Pro Football 
Hall of Fame, the fifth most in NFL history, and have reached the NFL Championship Game eleven times while capturing the 
title in 1950, 1954, 1955 and 1964.  For more information, visit www.browns.com. 
 
About Yinzcam 
YinzCam® is a PIttsburgh, Pa.-based mobile sports technology startup company, a Carnegie Mellon spin-off, with its current 
clients including NFL, NHL and NBA teams, such as the Patriots, Falcons, Steelers, 49ers, Jets, Giants, Eagles, Bills, Ravens, 
Panthers, Texans, Buccaneers, Bears, Broncos, Colts, Penguins, Capitals, Lightning and others.  It develops mobile and tablet 
apps that are in the hands of millions of sports fans in the country, allowing them to stay in touch with the favorite teams 
24x7x365, by providing fans with real-time stats, multimedia, streaming radio, social-media and much more. The company's 
mobile-video technology is also being deployed in sports venues throughout the country to allow fans to watch instant 
replays, live cameras (including the NFL RedZone channel) on their smartphones, tablets or touchscreen computers.  For 
more information, visit www.yinzcam.com. 

 
About FanCompass 
Headquartered in San Rafael, Calif, the company was founded in 2009 as GAGA Sports and re-launched in 2016 as 
FanCompass, the premier digital destination for sponsored fan engagement.  The white-labeled platform seamlessly 
integrates into customers’ tech stacks,  powering a suite of engagement products to attract fans and sponsors alike. 
Rights-holders activate their current sponsors and work with FanCompass in-house sales experts to generate incremental 
revenue from new non-competing digital partnership opportunities.  The technology ultimately builds out robust fan 
databases, generates quality sales leads, and provides infinite digital sponsorship inventory to achieve maximum ROI for all 
involved. Not only does the proprietary technology help clubs navigate the increasingly complex process of creating 
successful online fan experiences, but teams can now convert those experiences into sustainable revenue streams. 
FanCompass currently works with properties across 11 global leagues and its product is translated into more than 15 
languages.  Among their partners are teams in the National Football League, the National Basketball Association, the 
National Collegiate Athletic Association, and both the Premier League and Major League Soccer and Minor League Baseball. 
For more information, visit fancompass.com.  
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