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FANCOMPASS ANNOUNCES DEAL WITH 2018 ASIAN LE MANS  

SERIES RACING CHAMPION GUY COSMO 
  

Championship Racing Driver Enters Partnership 

With Premier Digital Destination for Sponsored Fan Engagement 

   
SAN RAFAEL, Calif. (May 07, 2018)— Guy Cosmo, one of America’s elite racing car drivers who recently qualified 

for June’s 24 Hours of Le Mans endurance race by clinching the 2018 LMP3 Championship at the Asian Le Mans in 

Sepang, Malaysia, has entered into an agreement with technology partner FanCompass to launch a new digital fan zone, 

www.GuyCosmoFanZone.com. 
  

Cosmo, a former American Le Mans Series Rookie of the Year, has successfully launched enter-to-win contests 

on his new FanCompass platform.  Fans have won a pair of custom HRX driving gloves and shoes worn by Guy in his 

championship-winning Asian Le Mans Series performance, while entrants currently can win TGM gear including shirts, 

caps and other items in support of his current series, The Continental Tire SportsCar Challenge running through October.  

  

This marks FanCompass’s first foray into motorsports.  The premier digital destination for sponsored fan 

engagement, FanCompass has team partnerships in the National Football League, National Basketball Association, 

England’s Premier League, Major League Soccer, United Soccer League, Minor League Baseball and the National 

Collegiate Athletic Association.  The company works with organizations representing 14 professional sports leagues or 

associations across the globe and its platform is translated into more than 15 languages. 

  

“We can’t imagine a better way for FanCompass to enter the global motorsports stage than by partnering with 

Guy Cosmo, who’s coming off one of the best efforts of his career,” said Jamie Pardi, co-founder and CEO of 

FanCompass. “Motorsports has one of the largest and most loyal fan bases in the world, and we appreciate being given 

an opportunity to help Guy and his racing team stay connected with those enthusiasts while providing digital activation 

& lead generation for their sponsor relationships.” 

  

Cosmo, a native of Port Jefferson, N.Y., has claimed four championships and multiple podium finishes in 

American Le Mans Series competition during his 16-year racing career.  Competing in the International Motor Sports 

Association, he currently is racing in the IMSA Continental Tire SportsCar Challenge across the United States through 

October. 
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“I am extremely excited to join FanCompass in this venture,” said Cosmo.  “First and foremost, it’s a great 

opportunity to deepen my relationship with my fans.  It also will create fan analytics that will help me secure and 

activate brand sponsors who want to interact with my passionate audience through this dynamic mobile-optimized 

platform.”  

 

While brands are now demanding digital activation, most professional and college sports organizations are still 

in the early stages of understanding how to capitalize on these advantages.  By utilizing FanCompass, teams and 

properties have been able to significantly increase the value of sponsorship rights by activating these fan engagement 

products as digital assets and lead generation. 

 
About Guy Cosmo  

A stand out among North American sports car drivers, Guy Cosmo boasts extensive experience in both Prototype & GT racing. 

Cosmo's career began in karting at the age of 11. A rising star in North American open-wheel racing, Cosmo earned championships in 

karting, Formula Ford, Formula 2000 and Star Mazda before a limited season in the Toyota Atlantic Championship.  Cosmo 

transitioned to sports cars in 2003 where he quickly established himself, racing in Grand-Am's Daytona Prototype category as well as 

the American Le Mans Series' LMP2 class. Cosmo won the 2005 ALMS Rookie of the Year award in LMP2 and has since maintained a 

reputation as a first-class professional and proven front-runner in both the Prototype and GT ranks. Cosmo has 54 starts in the 

American Le Mans Series including 4 wins, 16 top-3 finishes, 3 pole positions and has set the fastest race lap 6 times, as well as over 

30 starts in Grand-Am Daytona Prototypes. In February of 2018, he won the Asian Le Mans Series LMP3 Championship at the Sepang 

International Circuit in Sepang, Malaysia.  

 

About FanCompass 

Headquartered in San Rafael, Calif., the company was founded in 2009 as GAGA Sports and re-launched in 2016 as FanCompass, the 

premier digital destination for sponsored fan engagement.  The white-labeled platform seamlessly integrates into customers’ tech 

stacks, powering a suite of engagement products to attract fans and sponsors alike. Rights-holders activate their current sponsors 

and work with FanCompass in-house sales experts to generate new revenue from incremental non-competing digital partnership 

opportunities.  The technology ultimately generates qualified leads for marketing, ticket sales and partner sponsors, while providing 

infinite digital inventory for sponsors and properties alike to achieve maximum ROI for all involved. Not only does the proprietary 

technology help clubs navigate the increasingly complex process of creating successful online fan experiences, but also teams can 

now convert those experiences into sustainable revenue streams.  FanCompass currently works with properties across 14 global 

leagues and its product is translated into more than 15 languages. Among their partners are teams in the National Football League, 

the National Basketball Association, the National Collegiate Athletic Association, and both the Premier League and Major League 

Soccer and Minor League Baseball. For more information, visit fancompass.com. 
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