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FANCOMPASS ANNOUNCES PARTNERSHIP EXTENSION WITH SUNDERLAND 

A.F.C. 
  

EFL Championship Team to Continue Relationship with Premier  

Digital Destination Company for Sponsored Fan Engagement 

  
SAN RAFAEL, Calif. (Feb. 14, 2018)— Sunderland Association Football Club of the English Football League 

Championship, which has claimed six first-division (now Premier League) and two FA Cup championships during its 

legendary 139-year history,  has agreed to a contract extension with technology partner FanCompass, Inc., the premier 

digital destination for sponsored fan engagement, FanCompass CEO Jamie Pardi announced today.  

 

The Sunderland A.F.C. “Black Cats” began their partnership with FanCompass in 2014 and will now enter their 

fifth year working with the San Rafael, Calif.-based company. 

 

“Our partnership with FanCompass has proven invaluable in our quest to engage fans and drive increases in data 

by offering quality competitions,” said Stuart Vose, head of digital for Sunderland A.F.C.  “The team goes above and 

beyond to ensure results.” 

 

Despite Sunderland’s fourth-place showing this season, the team continues to generate significant numbers of 

new registered users on their FanCompass platform.  The various promotional campaigns have given Sunderland’s 

passionate fans a much needed outlet and reason to stay connected. 

 

FanCompass, which recently forged new partnerships with the NFL’s Cleveland Browns and Syracuse University 

Athletics, currently works with teams in 11 professional sports leagues from across the globe and is translated into more 

than 15 languages.  Among its partners are franchises in the National Football League, the National Basketball 

Association, both the Premier League and Major League Soccer, Minor League Baseball and the National Collegiate 

Athletic Association. 

 

“Our successful partnership with Sunderland A.F.C. has grown tremendously over the past four years,” said 

Pardi.  “It has been exciting to watch the team’s fanbase increase through various competitions.   We look forward to 

many more years of the Sunderland association and appreciate their loyalty to our company.” 

 

As one of FanCompass’ long-standing clients, the Black Cats have been an innovative leader in realizing new 

sponsorship revenue and capturing fan intelligence and new sales leads through the FanCompass platforms.  
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Sunderland also has utilized FanCompass’ technology in generating thousands of opt-in users that now receive 

information about other special events staged at the Stadium of Light. Examples of current and past fan campaigns by 

the Black Cats include:  

 

http://competitions.safc.com/contest/2504  

http://competitions.safc.com/contest/2509 

http://competitions.safc.com/contest/2430 

 

Customized to the needs of a team’s marketing & sponsorship groups, FanCompass collaborates with its clients 

in creating game ticket and merchandise promotions, authentic behind-the-scenes experiences and fun contests that 

drive a constant flow of fan engagement throughout the 12-month calendar, including the critical marketing and sales 

off-season period.  

  

FanCompass seamlessly offers this fully developed, stand-alone digital destination to sports teams, which in turn 

can promote the popular fan offerings through its Facebook and Twitter accounts, as well as other social channels in 

driving traffic to its websites. 

 
About Sunderland A.F.C. 

Sunderland Association Football Club is an English professional football club based in the city of Sunderland, Tyne and Wear. 

Sunderland currently plays in the EFL Championship, the second tier of English football. Since its formation in 1879, the club has won 

six top-flight (First Division, now the Premier League) titles (1892, 1893, 1895, 1902, 1913 and 1936), a total only bettered by five 

other clubs, and has finished runners-up five times. The club has also won the FA Cup twice (1937 and 1973) and been runners-up 

twice (1913 and 1992), as well as winning the FA Community Shield in 1936 and being finalists the following year. Sunderland have 

also been Football League Cup finalists in 1985 and 2014.  Sunderland won their first FA Cup in 1937 with a 3–1 victory over Preston 

North End, and remained in the top league for 68 successive seasons until they were relegated for the first time in 1958. 

Sunderland's most notable trophy after the Second World War was their second FA Cup in 1973, when the club secured a 1–0 victory 

over Leeds United. The team has won the second tier title five times in that period and the third tier title once. Sunderland play their 

home games at the 49,000-capacity all-seater Stadium of Light having moved from Roker Park in 1997. The original ground capacity 

was 42,000 which was increased to 49,000 following expansion in 2000. Sunderland have a long-standing rivalry with their 

neighbouring club Newcastle United, with whom they have contested the Tyne–Wear derby since 1898.  For more information, visit 

safc.com. 

  

About FanCompass 

Headquartered in San Rafael, Calif, the company was founded in 2009 as GAGA Sports and re-launched in 2016 as FanCompass, the 

premier digital destination for sponsored fan engagement.  The white-labeled platform seamlessly integrates into customers’ tech 

stacks,  powering a suite of engagement products to attract fans and sponsors alike.  Rights-holders activate their current sponsors 

and work with FanCompass in-house sales experts to generate incremental revenue from new non-competing digital partnership 

opportunities.  The technology ultimately builds out robust fan databases, generates quality sales leads, and provides infinite digital 

sponsorship inventory to achieve maximum ROI for all involved. Not only does the proprietary technology help clubs navigate the 

increasingly complex process of creating successful online fan experiences, but also teams can now convert those experiences into 

sustainable revenue streams.  FanCompass currently works with properties across 11 global leagues and its product is translated into 

more than 15 languages.  Among their partners are teams in the National Football League, the National Basketball Association, the 

National Collegiate Athletic Association, and both the Premier League and Major League Soccer and Minor League Baseball.  For 

more information, visit fancompass.com. 
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