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FANCOMPASS CONSIDERED FOR 2018 SPORTS BUSINESS JOURNAL AWARD  

FOR BEST IN DIGITAL SPORTS MEDIA 
  

Entry Places FanCompass Among Industry Leaders; 

Winners Feted at Award Ceremony in New York City May 23  

  
SAN RAFAEL, Calif. (Jan. 29, 2018) - FanCompass, Inc., the premier digital destination for sponsored fan 

engagement and one of the industry’s fast-emerging sports technology companies, is an official nominee for the 2018 
Sports Business Journal Awards, President and CMO Lisa Fahey announced today. 
 

For the first time in its brief history, FanCompass is under consideration in the “Best in Digital Sports Media” 

category, which is defined in part as “entities that have developed content/programming that has made an impact on 

the industry through innovation, creativity, execution and/or excellence." 

 

The company’s submission included three main references, testimonials from industry leaders, plus some of 

FanCompass’ best case studies involving commercial activation and lead generation, fan engagement and data 

capture, and ticketing lead gen for single, group and premium seats. 

 

“While this is an extremely competitive field, we are optimistic that the emerging FanCompass story will 

resonate with the judges and more importantly, pave the way for more industry exposure and buzz in 2018,” Fahey 

said. 

 

Nominees will be published in Sports Business Journal on March 12 and the winners will be announced live at 

the award ceremony in New York City on May 23.  

 

The San Rafael, Calif.-based company currently works with teams in 11 professional sports leagues from across 

the globe and is translated into more than 15 languages.  Among its partners are franchises in the National Football 

League, the National Basketball Association, both the Premier League and Major League Soccer, Minor League 

Baseball and the National Collegiate Athletic Association. 

 
  
About FanCompass 
Headquartered in San Rafael, Calif, the company was founded as GAGA Sports and relaunched in 2016 as FanCompass, the premier 
digital destination for sponsored fan engagement.  The white-labeled platform seamlessly integrates into customers’ tech stacks, 
powering a suite of engagement products to attract fans and sponsors alike.  Rights-holders activate their current sponsors and work 
with FanCompass in-house sales experts to generate incremental revenue from new non-competing digital partnership 
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opportunities.  The technology ultimately builds out robust fan databases, generates quality sales leads, and provides infinite digital 
sponsorship inventory to achieve maximum ROI for all involved. Not only does the proprietary technology help clubs navigate the 
increasingly complex process of creating successful online fan experiences, but teams can now convert those experiences into 
sustainable revenue streams.  FanCompass currently works with properties across 11 global leagues and its product is translated into 
more than 15 languages.  Among their partners are teams in the National Football League, the National Basketball Association, the 
National Collegiate Athletic Association, and both the Premier League and Major League Soccer and Minor League Baseball.  For 
more information, visit fancompass.com. 
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