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JEREMY ZIMMER, ANTHONY DI FINO ADDED TO  

FANCOMPASS SPORTS INDUSTRY PARTNER PANEL 
  

Respected NFL, NCAA Sports Executives will Contribute Expertise to  
Premier Digital Destination for Sponsored Fan Engagement 

  
SAN RAFAEL, Calif. (Jan. 9, 2018)—Jeremy Zimmer and Anthony Di Fino, two highly-respected sports executives 

with digital media, sponsorship and ticketing experience, have been named to the Premier Partner Panel for 
FanCompass, Inc., the top sports digital destination for sponsored fan engagement, CEO Jamie Pardi announced today. 
  

Zimmer, a 13-year veteran of digital media with National Football League and National Hockey League teams, 
has served as senior director of digital media with the NFL’s Cleveland Browns since 2015.  Previously held positions 
include director of digital media and strategy for the NFL’s Kansas City Chiefs (2013-15), senior director of new media 
with the NHL’s Pittsburgh Penguins (2005-13) and web developer for the City of Pittsburgh (2001-03). 

 
He earned a bachelor’s degree at Miami University (Ohio) in 2000 and received his MBA in international business 

from Kansas University in 2004. 
 
Di Fino, a marketing, sponsorship and ticket specialist with 13 years of college experience, was named associate 

athletic director for business development at Syracuse University in March of 2016.  Prior to his current role, he served 
as Northeast regional manager for IMG Learfield TIcket Solutions based at Penn State from 2014-16, general manager 
for IMG from 2011-14, and assistant athletic director for ticket sales and client relations at the U.S. Military Academy at 
West Point from 2010-11. 

 
Di Fino also held past positions of athletics ticket manager (2008-10) and assistant ticket manager (2007-08) at 

Columbia University, and marketing assistant at Fordham University (2006-07).  He earned his bachelor’s degree from 
Fordham in 2006 and has done class work at Columbia.   He is currently studying for his master’s degree at the Martin J. 
Whitman School of Management at Syracuse. 
 

“We are excited to add such quality professionals as Jeremy and Anthony to our premier partner panel,” said 
Pardi.  “They both offer invaluable expertise and experience in digital marketing, and will be big assets for such a young 
and rising company as ours.  Their impeccable reputations in the sports world will only enhance our credibility as a 
company.” 
  
 With today’s appointments, FanCompass continues to build credibility in its emerging operation.  Founded as 
GAGA Sports and then re-launched as FanCompass in 2016 under Co-Founder Pardi, the company currently works with 
teams in 11 professional sports leagues from across the globe and is translated into more than 15 languages.  Among its 
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partners are franchises in the National Football League, the National Basketball Association, both the Premier League 
and Major League Soccer, Minor League Baseball and the National Collegiate Athletic Association. 
  

Zimmer and Di Fino join a prominent group of Premier Partner Panel members with FanCompass. Others include 
such sports industry leaders as Tom Glick, COO, City Football Group (Manchester City FC); Tim Hinchey, president and 
CEO, USA Swimming; Alan Ledford, president, El Paso (Triple-A) Chihuahuas; Chris Heck, CRO, Philadelphia 76ers; Joe 
Wagoner, COO, Sacramento Republic FC; Derek Franks, GM, Fresno Grizzlies; and Andrea Pagnanelli, vice president, Los 
Angeles Football Club. 
  
About FanCompass 
Headquartered in San Rafael, Calif, the company was founded as GAGA Sports and relaunched in 2016 as FanCompass, the premier 
digital destination for sponsored fan engagement.  The white-labeled platform seamlessly integrates into customers’ tech stacks, 
powering a suite of engagement products to attract fans and sponsors alike.  Rights-holders activate their current sponsors and work 
with FanCompass in-house sales experts to generate incremental revenue from new non-competing digital partnership 
opportunities.  The technology ultimately builds out robust fan databases, generates quality sales leads, and provides infinite digital 
sponsorship inventory to achieve maximum ROI for all involved. Not only does the proprietary technology help clubs navigate the 
increasingly complex process of creating successful online fan experiences, but teams can now convert those experiences into 
sustainable revenue streams.  FanCompass currently works with properties across 11 global leagues and its product is translated into 
more than 15 languages.  Among their partners are teams in the National Football League, the National Basketball Association, the 
National Collegiate Athletic Association, and both the Premier League and Major League Soccer and Minor League Baseball.  For 
more information, visit fancompass.com. 
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