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FANCOMPASS CEO JAMIE PARDI AMONG ONLY 30 U.S. 
INVITEES TO LEADERS IN INNOVATION CONFERENCE 

  

250 World Leaders to Gather in London Jan 11 to Explore Technology, 
Consumer Trends, Connectivity at British Academy of Film & 

Television Arts; Event Co-Sponsored by SAP, Cisco & NBA 
  

SAN RAFAEL, Calif. (Jan. 2, 2018)— Jamie Pardi, founder and CEO of 
FanCompass, Inc., will be one of only 30 American sports executives invited to attend the 
2018 Leaders in Innovation Conference Thursday, Jan. 11, an annual international event at the 
British Academy of Film & Television Arts (BAFTA) hosted by the United Kingdom’s 
Leaders in Sport to explore technology, consumer trends, content and connectivity in the 
world of sports. 

 
The invitation-only, half-day conference, scheduled from 9:15 a.m. to 1:30 p.m., is co-

sponsored by SAP, Cisco and the National Basketball Association.  Two hundred and fifty 
attendees, representing sports-related companies throughout the world, will hear from such 
distinguished speakers as AS Roma team owner Jim Pallotta, SAP’s Greg 
McStravick and the NBA’s Chief Innovation Officer Amy Brooks.   

 
After a successful career as an investment banker, Pardi founded GAGA Sports in 2009. 

Identifying a need for sports teams to better utilize technology for fan engagement on their 
websites, he created software and a company structure that captured customer data and added 
a new revenue stream by selling non-exclusive sponsorships to the fan section of a team’s 
digital site.   Last year, he re-branded the enterprise as FanCompass, Inc. and its growth as the 
premier digital destination for sponsored fan engagement over the past 18 months has been 
remarkable. 

(more) 
 



FANCOMPASS’ PARDI @ LONDON EVENT 
Add 1 

 
Based in San Rafael, Calif., FanCompass currently boasts marketing partnerships with 

11 global leagues and its product is translated into 15 languages.  They work with the National 
Football League, National Basketball Association, both the Premier League and Major League 
Soccer, Minor League Baseball and the National Collegiate Athletic Association, among others. 

 
Customized to the needs of a team’s marketing unit, FanCompass collaborates with its 

clients in creating game ticket and merchandise promotions, authentic behind-the-scenes 
experiences and fun contests that drive a constant flow of fan engagement throughout the 12-
month calendar, including the critical marketing and sales off-season period.    

 
FanCompass seamlessly offers a fully developed, stand-alone digital destination to 

sports teams, which in turn can promote the popular fan offerings through its Facebook, 
Instagram and Twitter accounts, as well as other social channels in driving traffic to its websites.   

 
“By utilizing the FanCompass technology, teams not only find a new revenue stream, but 

they also have found a better-integrated and more cohesive relationship between the front 
office’s marketing, sales and sponsorship departments,” Pardi added. “Critical demographic and 
personal preference data captured by FanCompass are shared by team executives, who have a 
much better understanding of their customers’ profile, which provides more clarity in their 
strategic marketing plans.” 
  

During the past year, Pardi has assembled a world-class management team led by 
President and Chief Marketing Officer Lisa Fahey, formerly vice president brand management 
at Annie’s, Inc. and brand manager at Pepsico and Kraft Foods, and Executive Vice President, 
Global Sales Jeff Doyle, president and founder of Cadence Solutions Partners and former 
managing director, global sports and entertainment practice at Harvard Group International. 
  

The FanCompass board of directors includes Andy Dolich of Dolich Consulting, 
former COO of the NFL’s San Francisco 49ers, former president of business operations with the 
NBA’s Memphis Grizzlies and ex-president and COO of the NBA’s Golden State Warriors; 
David La Placa, founder of Intellectus Partners, LLC and Hintbox; and Jim Lavelle, CEO 
of Cotelligent. 
  

The company also includes such advisory board members as Keith Bruce, who 
served as CEO and president of the San Francisco Bay Area Super Bowl 50 Host Committee; 
and David Sternberg, CEO of Rugby International Marketing; and Tim Hinchey, president 
and CEO of USA Swimming. 

 
(more) 
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Next week at the conference, Pallotta will preview AS Roma’s new proposed €1 billion 

stadium set to transform the city of Rome and McStravick will detail how Artificial intelligence will 
soon transform sport both on and off the pitch. Brooks will explain how the NBA is pushing the 
boundaries with their implementation of AR and VR.  

 
Cisco, Boston Celtics, Instagram, Harris Blitzer Sports & Entertainment 

and Nike are also slated to speak. 
 

About FanCompass 
Headquartered in San Rafael, Calif, the company was founded in 2009 as GAGA Sports and re-launched 
in 2016 as FanCompass, the premier digital destination for sponsored fan engagement.  The white-
labeled platform seamlessly integrates into customers’ tech stacks, powering a suite of engagement 
products to attract fans and sponsors alike. Rights-holders activate their current sponsors and work with 
FanCompass in-house sales experts to generate incremental revenue from new non-competing digital 
partnership opportunities.  The technology ultimately builds out robust fan databases, generates quality 
sales leads, and provides infinite digital sponsorship inventory to achieve maximum ROI for all involved. 
Not only does the proprietary technology help clubs navigate the increasingly complex process of creating 
successful online fan experiences, but also teams can now convert those experiences into sustainable 
revenue streams.  FanCompass currently works with properties across 11 global leagues and its product 
is translated into more than 15 languages.  Among their partners are teams in the National Football 
League, the National Basketball Association, the National Collegiate Athletic Association, and both the 
Premier League and Major League Soccer and Minor League Baseball.  For more information, visit 
fancompass.com. 
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